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In the bottom right hand corner
of Titian's L'Annunciazione,
you will spot a glass
vase. You may wonder
what it's doing there?
We know Titian wasn't
saying religious practice was
thirsty work. It is in fact empty. It was
quite common for Venetian painters of that
period to include objects that were unique
to Venice and therefore signal its superiority.
Paolo Veronese's paintings often feature
people dressed in very rich, luxurious
outfits. Coincidentally, Veronese's brother
was involved in the Venetian fashion
business. 0f course you had to look
hard to understand the subtext
of these messages. Whatever the
Venetians called it, today it
would be known as product
placement. Just another
idea that Hollywood
didn't think of.






Fashion spread or
pious observation of
the Last Supper?
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